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The purpose of this paper is to theorize a comprehensive theoretical framework for describing forward-
looking information (FLI) practices of companies. The paper aims to discuss the theories usually 
applied to explain voluntary disclosure in literature and the interrelated theoretical perspectives 
regarding the role of voluntary disclosure in integrated reporting. Four relatively most common theories 
in disclosure literature were combined (that is agency theory, signalling theory, stakeholder theory and 
legitimacy theory) in a theoretical framework to interpret the key premises and the implications in 
disclosing FLI. The paper offers a concise template in analysing FLI for both researchers and 
practitioners. Moreover, it suggests some reflections on the topic and identifies possible useful paths 
to develop future studies of theoretical and practical relevance. The proposed framework could be 
valuable for producers and users of financial disclosure as its characteristics comply well with the 
guiding concepts developed in disclosure theories.  
 
Key words: Forward-looking information, voluntary disclosure, theories, theoretical framework. 

 
 
INTRODUCTION 
 
Modern stakeholders need increasingly sophisticated 
information and ask for supplementary disclosure 
compared to the traditional financial reporting. In addition 
to required disclosure, companies reveal extra data on a 
voluntary basis expecting that this information will 
probably facilitate the stock market in better identifying 
the driving elements of corporate value. Voluntary 
disclosure is a crucial element for reducing the 
information gap between companies and their 
stakeholders (Jensen and Meckling, 1976; Debreceny et 
al., 2001; Lim et al., 2007; Hassanein and Hussainey, 
2015) and many studies argued that the most important 
item in voluntary disclosure is forward-looking information 

(FLI) (Francis et al., 2008; Wang and Hussainey, 2013). 
As reporting of FLI is critical for an effective 

communication to the market, companies are encouraged 
to emphasize the provision of a more forward-looking 
orientation of disclosure especially in their integrated 
reporting - IR - (IIRC, 2013). The dynamic conditions of 
the economic environment brought to light the 
deficiencies of historical information because it is not able 
to satisfy investors‟ diversified information needs. 
Historical information is incapable to provide stakeholders 
with satisfactory insights from a forward-looking 
perspective. The retrospective nature of the traditional 
annual financial reporting is not always a reliable basis  to
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forecast future performance. On the contrary, FLI is the 
type of voluntary information that allows users to know a 
company‟s prospects and forecasts. FLI includes 
management‟s plans, assessments of risks and 
opportunities, business predictions, forecasted data 
about the company‟s operations and “the organization‟s 
expectations about the external environment the 
organization is likely to face in the short, medium and 
long term” (IIRC, 2013). Additionally, FLI concerns 
financial estimates, for example anticipated cash flows, 
expected returns, future earnings and sale volumes 
(Alkhatib, 2012; Alkhatib and Marji, 2012; Uyar and Kilic, 
2012a; Aljifri and Hussainey, 2007; Alkhatib, 2014). 
According to the ICAEW (2003), FLI involves any 
information that might influence the company‟s 
subsequent financial statements and future performance 
(Bozzolan et al., 2009; Robert, 2010; Beyer and Die, 
2012; Uyar and Kilic, 2012a, 2012b; Liu, 2015). 

It is assumed that FLI would increase investors‟ ability 
to forecast future earnings, to assess future cash flows 
and to make better investment decisions (Bujaki and 
Zéghal, 1999; Hussainey et al., 2003; Brockman and 
Cicon, 2013). The aim of this paper is to device a 
comprehensive theoretical framework for voluntary 
forward-looking disclosure through the integration of four 
most-commonly theories in literature, i.e. agency theory, 
signalling theory, stakeholder theory and legitimacy 
theory. Although prior studies use some theories to 
interpret findings in disclosure literature, we believe that 
they must be discussed in combination to offer an 
adequate theoretical disclosure template.  
 
 
LITERATURE REVIEW ON THEORIES FOR 
VOLUNTARY DISCLOSURE PRACTICES AND FLI 
 
During the past decades, empirical studies inspected 
accounting disclosure practices and described their 
rationales using numerous theoretical perspectives. Gray 
et al. (1995a) agree that companies release voluntary 
disclosure usually for traditional users (i.e. creditors, 
shareholders, investors, financial consultants) who use 
information in decision-making process. According to 
Healy and Palepu (2001) companies may increase their 
firm value by enhanced information since disclosure is an 
important mean to communicate firm performance to 
outside investors. Corporate disclosure has received a lot 
of attention from several researchers (Ho and Wong, 
2001; Chau and Gray, 2002; Haniffa and Cooke, 2002; 
Eng and Mak, 2003; Akhtaruddin et al., 2009; 
Akhtaruddin and Haron, 2010; Hongxia and Ainian, 2008) 
and why companies should disclose information is stated 
in various theories (for example agency and signalling 
theory; stakeholder and legitimacy theory; resource-
based theory, decision usefulness theory; institutional 
theory; media agenda setting theory). We offer a wide 
overview   of   the   theoretical   perspectives   applied   in  

 
 
 
 
disclosure literature and particularly we discuss in detail 
the agency theory, signalling theory, stakeholder theory 
and legitimacy theory. 
 
 
Agency theory  
 
Agency theory models the relationship between the 
shareholder (as the principal) and the management (as 
the agent) (Spence and Zeckhauser, 1971; Jensen and 
Meckling, 1976; Ross, 1979; Healy and Palepu, 2001; 
Lundholm and Winkle, 2006) founding on the central 
assumption of self-interest of individuals. Jensen and 
Meckling (1976) defined the agency relationship as “a 
contract under which one or more persons (the 
principals) engage another person (the agent) to perform 
some service on their behalf which involves delegating 
some decision-making authority to the agent”.  

In this regard, agency theory suggests that the interests 
of the principal and the agent might not be aligned as 
both of them try to maximize their individual interests by 
all means. Information asymmetry is one of the main 
factors initiating agency problems as managers can 
access information more than shareholders (Brown and 
Hillegeist, 2007). Agency problem occurs when in a 
particular agency setting (or relationship) one party has 
an information advantage (that is private information) 
over another party. Hence, information asymmetry is 
expected to arise when the manager (the agent) 
possesses an information advantage over the owner (the 
principal) because he is directly involved in the daily 
operations of the firm. For example, managers may have 
confidential information on the company‟s perspecives in 
order to take actions and make decisions that will mostly 
advantage them at the potential expense of the principal 
(Jensen and Meckling, 1976; Fama and Jensen, 1983; 
Morris, 1987). As information asymmetry is believed to 
intensify the agency problem (Subramaniam, 2006), it is 
critical for shareholders to mitigate it by monitoring the 
agent‟s opportunistic behavior or by aligning the interests 
between the principal and the agent. 

Starting from the pioneering work of Jensen and 
Meckling (1976), numerous authors described disclosure 
strategies by agency theory. In the 1970s and 1980s 
academics, such as Watts (1977) and Watts and 
Zimmerman (1978, 1979, 1986, 1990), tried to investigate 
the “information perspective” of accounting information by 
explaining the “opportunistic perspective” of managers‟ 
intentions to provide information. As financial statements 
sometimes are inadequate to reduce the agency 
problem, the agency theory implies that companies 
emphasize disclosure in order to mitigate conflicts 
between managers and shareholders. As Healy and 
Palepu (2001) and Botosan and Plumlee (2002) argued, 
it is probable that managers can reduce agency costs by 
disclosing additional (not mandated) information since 
outside   investors   have   less    information    on    firm‟s  



 
 
 
 
performance than managers. Lundholm and Winkle 
(2006) stated that voluntary disclosure can be used to 
lessen the information asymmetry problems and agency 
costs (Watson et al., 2002; Barako et al., 2006). As 
corporate reporting regulations provide investors with the 
minimum quantity of information that helps them in the 
decision-making process (Al-Razeen and Karbhari, 2004) 
complete disclosure is never guaranteed even in the 
presence of specific rules (Al-Razeen and Karbhari, 
2004). Generally, an imperfect disclosure is attributed to 
the conflict existing between the interests of shareholders 
and managers (Lev and Penman, 1990). In an 
unperforming market, this conflict generally happens 
because of an information irregularity problem that 
influences the voluntary disclosure policy of the company 
as managers don‟t communicate certain information to 
the outside shareholders.  

The reduction of information asymmetry and the related 
costs can be considered a significant driver for 
companies to disclose their FLI voluntarily. In this regard, 
FLI is greatly claimed by shareholders and investors for 
decision-making process although it is not mandatory 
demanded by accounting standards and rules. It is 
believed that the voluntary disclosure of FLI diminish 
information asymmetry between the principal and the 
agent (that is the shareholder and the management in a 
business setting), eliminating related agency problems 
and costs consequently. As argued by Singh and Van 
Zahan (2008) and Li et al. (2008) for voluntary intellectual 
capital (IC) disclosure, also FLI decreases opportunistic 
behaviour (for example insider trading) and lowers cost of 
capital by enhancing investors or creditors‟ confidence on 
the company‟s future value creation.  
 
 
Signalling theory  
 
Signalling theory regards problems related to information 
asymmetry. It proposes that information asymmetry 
should be reduced in any social setting if the party 
owning more information sends signals to the other 
interest-related party (Connelly et al., 2011). Signalling 
theory is applied to clarify voluntary disclosure in 
corporate reporting (Ross, 1977), even though it was 
initially developed to explain the information asymmetry 
in the labour market (Spence, 1973). Due to the 
information asymmetry issue, companies signal particular 
information to attract investments in the market and to 
enhance a positive reputation (Verrecchia, 1983). 
Signalling theory is valuable for analyzing disclosure 
behaviour when two parties (organisations or individuals) 
have different information. Usually, one party (that is the 
sender) must decide whether and how to communicate 
(or signal) the information, and the other party (that is the 
receiver) must decide how to interpret the signal. A signal 
is an observable action (or structure) which is utilized to 
show  the  concealed  characteristics  (or  quality)  of   the  
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signaller (Salama et al., 2010). The assumption of the 
theory is that the sending of a signal is favourable to the 
signaller (for example to specify the high quality of its 
products compared with those of competitors).  

On one hand, a company could attract investment and 
consequently could decrease the costs of raising capital 
thanks to the favour of various stakeholders. On the other 
hand, signalling would help stakeholders (especially 
investors) to better check the value of the company and 
then to make more favourable decisions (Whiting and 
Miller, 2008). This clarifies why companies are stimulated 
to disclose voluntarily more information than the 
mandatory ones required by laws and regulations 
(Campbell et al., 2001), that is to appear positively in the 
market (Spence, 1973; Connelly et al., 2011). 

As expressed in signalling theory, companies have 
several means to signal information about themselves. In 
this regard, corporate disclosure can be a signal to 
capital markets as managers can use voluntary 
disclosure for attracting new investment and enhancing 
their reputation among investors (Watts and Zimmerman, 
1978; Ross, 1979; Campbell, 2000; Watson et al., 2002; 
Xiao et al., 2004). In this regard, especially voluntary FLI 
is a powerful signalling mean to the advantage of a firm 
(for example enhancing corporate image and the 
relationships with various stakeholders, interesting 
potential investors, decreasing capital costs and lowering 
volatility of stocks). 
 
 
Stakeholder theory  
 
The stakeholder theory involves the relations between 
the organization and all the numerous groups who have 
an interest in it (Roberts, 1992; Gray et al., 1996; 
Deegan, 2006). A company is regarded to be part of a 
wide social system in which it operates and it could be 
positively accountable to various stakeholders. From a 
stakeholder perspective, an organization should effort to 
meet different goals of a varied range of stakeholders 
rather than those of shareholders merely (Freeman, 
1984; Roberts, 1992). Stakeholder theory is founded on 
the idea that the closer the companies‟ relationships are 
with other interest parties, the easier it will be the 
achievement of its business objectives. Hence, 
stakeholder theory is a system oriented theory (Alam, 
2006) because it asserts that company‟s activities should 
be adjusted to gain stakeholders‟ approval (Gray et al., 
1995a,b). As Guthrie et al. (2006) stated: “According to 
stakeholder theory, an organization’s management is 
expected to undertake activities deemed important by 
their stakeholders and to report on those activities back 
to the stakeholders […] stakeholder theory highlights 
organizational accountability beyond simple economic or 
financial performance”.  

Freeman (1984) defined a stakeholder as follows: any 
individual or group who can affect, or be affected by, the  
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attainment of firm‟s objectives. The category of 
stakeholders typically includes shareholders, employees, 
suppliers, customers, competitors, creditors, investors as 
well as groups representing the media, government and 
communities, consumer advocates and environmentalists 
(Clarkson, 1995).  

Stakeholder theory often relates to the term 
“accountability” which is defined by Mulgan (1997) as the 
responsibility of one party to another within a relationship 
where one party entrusts another with the performance of 
certain responsibilities. From an accounting perspective, 
accountability deals with the duty of an organization to 
disclose information concerning its performance, financial 
position, investments and compliance in order to support 
users in making proper decisions. An organization should 
be accountable to all stakeholders within a stakeholder 
perspective even though the organization merely needs 
to discharge accountability merely to its shareholders 
according to a traditional view.  

Disclosure is an essential mean for organizations to 
discharge their accountability and many categories of 
corporate reporting have established from the adoption of 
a stakeholder orientation. For example, Vergauwen and 
Alem (2005), Guthrie et al. (2006), Whiting and Miller 
(2008) and Schneider and Samkin (2008) applied 
stakeholder theory or some notions of it to interpret the 
voluntary intellectual capital (IC) disclosure of 
organizations. From a stakeholder perspective, corporate 
disclosure advantages the relationship between a 
company and its stakeholders (Gray et al., 1995a) and in 
this regard, disclosure can be considered a “strategy for 
managing, or perhaps manipulating, the demands of 
particular groups” (Deegan and Blomquist, 2006). In this 
regard, FLI is increasingly claimed by various 
stakeholders (Vergauwen and Alem, 2005; Tayles et al., 
2007) but companies are not responding as stakeholder 
theory might expect they would in disclosing voluntary 
FLI. It can be estimated that voluntary disclosure on FLI 
reduces information asymmetry between the company 
and its stakeholders improving the relationships between 
them. Consequently, valuable FLI reinforces relations 
between companies and external stakeholders, 
especially powerful ones. According to Gray et al. (1996) 
and Deegan and Samkin (2008), a virtuous relationship 
between the company and its numerous stakeholders 
could gain approval and support from them or distract 
their opposition and disapproval (for example loyalty of 
customers) allowing companies to succeed and survive in 
a sustainable manner.  
 
 
Legitimacy theory and FLI 
 
Legitimacy theory concerns with the relationship between 
the organization and society at large and it postulates 
that a company exists if its values match with that of the 
society  where  it  operates  (Dowling  and  Pfeffer,  1975;  

 
 
 
 
Lindblom, 1994; Wartick and Mahon, 1994; Magness, 
2006). Legitimacy theory assumes that organizations 
should constantly ensure that their operations abide by 
norms of their respective communities so as to be 
perceived as “legitimate” by various stakeholders in 
society (Deegan and Samkin, 2008; Guthrie et al., 2006). 
The status of legitimacy is crucial for the survival of 
organizations within a wide societal system including both 
stakeholders and non-stakeholders (Woodward et al., 
1996; Bushman and Landsman, 2010). Unlike 
stakeholder theory, legitimacy theory focuses on the 
interactions between firm and society (Ulmann, 1985) 
and suggests that there is a “social contract” (Shocker 
and Sethi, 1974) between the organization and the 
community in which it operates to assurance a state of 
organizational legitimacy (Deegan, 2006; Magness, 2006; 
Deegan and Samkin, 2008). Under the social contract, a 
company should operate within the norms and 
expectations of the society at large, rather than within 
those of investors‟ merely. However, it is not satisfactory 
for an organization to run within social contract only. It 
also ensures that its activities are perceived to be 
adequate with the societal expectations of various groups 
of stakeholders signalling its legitimacy (from the 
perspective of signalling theory).   

Dowling and Pfeffer (1975) provided a useful 
description of organisational legitimacy, thus: 
“Organisations seek to establish congruence between the 
social values associated with or implied by their activities 
and the norms of acceptable behaviour in the larger 
social system of which they are a part. Insofar as these 
two value systems are congruent, we can speak of 
organisational legitimacy. When an actual or potential 
disparity exists between the two value systems, there will 
be a threat to organisational legitimacy”. 

It is acknowledged that managers can have dissimilar 
perceptions on legitimacy, and consequently they may 
implement mixed strategies to attain the state of 
legitimacy. In order to bridge the legitimacy gap, an 
organization must recognize those activities that are 
within its control and the relevant publics that have the 
power to foster legitimacy (Neu et al., 1998; Bushman 
and Landsman, 2010). As showed by Lindblom (1994) 
and Dowling and Pfeffer, (1975), voluntary disclosure 
would be a real mean to realize legitimacy. Prior literature 
debated corporate disclosure practices within the 
theoretical framework of legitimacy theory (Patten, 1992; 
Tilt, 1994; Wilmshurst and Frost, 2000; Deegan, 2002) 
and in this regard Dowling and Pfeffer (1975) suggested 
that legitimacy theory provides valuable insights 
concerning corporate disclosure behaviour. According to 
Deegan (2002), one of the many possible motivations of 
disclosure is the ambition to legitimise organisation‟s 
operations. Since the legitimacy theory is based on the 
social perception, management is enforced to report 
information that would uprate the external users‟ opinion 
about  its   organization   (Cormier   and   Gordon,   2001;  



 
 
 
 
Linthicum et al., 2010).  

Legitimisation can satisfy both through mandatory 
disclosures reported in financial statements and voluntary 
disclosures included in other sections of financial 
reporting and/or in integrated reporting (Magness, 2006; 
Lightstone and Driscoll, 2008; Thornburg and Roberts, 
2008; Shehata, 2014). Previous corporate disclosure 
studies on legitimacy theory argued that its use is a 
useful theoretical framework for inspecting and clarifying 
variations in disclosure practices. Although financial 
statements have been perceived as an important source 
of legitimation in literature (Dyball, 1998; Deegan, 2002; 
Lopes and Rodrigues, 2007), legitimation theory can be 
applied to disclose additional information than what it has 
currently been provided for in the extant literature 
(Patten, 1992; Adams et al., 1998; Brown and Deegan, 
1999; O‟Donovan, 2002). From the viewpoint of 
legitimacy theory, companies should voluntarily disclose 
information that is expected by society since the 
compliance of societal expectations could foster 
continued inflows of capital (Pfeffer and Salancik, 1978). 
Agreeing with this perspective, organizations may benefit 
from reporting FLI on a voluntary basis, perhaps in the 
integrated reporting, in order to be compliant with societal 
expectations or to deflect the attention of the community 
(or media) from the principal negative effects of the 
organization‟s activities (Deegan, 2006). 
 
 

THE IDEA OF AN INTEGRATED THEORETICAL 
FRAMEWORK  
 

The construction of an integrated theoretical framework 
based on the above-mentioned four theories implies the 
integration of key concepts which are reliable in 
explaining voluntary FLI. For this purpose, we look at the 
relationships between the four theories‟ insights as a 
basis for disclosing voluntary FLI.  
 
 

Integration of theories in explaining FLI 
 
Information asymmetry is the main concept of agency 
theory and it can be considered the most relevant one in 
relation to voluntary disclosure of FLI. Even in an efficient 
capital market, managers have more information on firms‟ 
future performance than stakeholders (especially, 
investors). Hence, the agency problem appears unless 
both parties share the matching interests completely. In 
this regard, voluntary disclosure is a mean for moderating 
the agency problem and in particular, voluntary FLI can 
reduce information asymmetry between management 
and shareholders. Also signalling theory proposes some 
possibly effective answers to the information asymmetry 
problem, that is managers can positively put forward 
company‟s results through the voluntary disclosure of FLI 
as a signal. In particular, the use of FLI - as a signal – 
could  attract  potential  investors,  decrease  volatility   of 
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stocks, lower capital costs, improve corporate image, 
further a better knowledge of future performance and 
mainly could develop the relationships with numerous 
stakeholders. Consequently, from a stakeholder 
perspective, we argue that voluntary FLI can decrease 
information asymmetry between a company and its 
stakeholders improving the relationship between them. 

We integrated the disclosure theories to explain 
voluntary disclosure practices of FLI. Accordingly, 
signalling theory and legitimacy theory can be considered 
complementary in clarifying voluntary FLI disclosure 
practices of companies. Hence, organizations report FLI 
on a voluntary basis in order to signal that they comply 
with societal expectations and norms (or the social 
contract). This is a two-way relation between the 
organization and society in contrast with stakeholder 
theory that gives emphasis on the one-way provision of 
organizational accountability to stakeholders in society. 
Stakeholder theory assumes that some groups are more 
influential than others within the society while legitimacy 
theory devises society as a whole (Woodward et al., 
1996). Despite this difference, some concepts within 
legitimacy theory are in line with those of stakeholder 
theory in relation to voluntary FLI disclosure. Compared 
to stakeholder theory, legitimacy theory plays a more 
helpful role in explaining voluntary FLI as a mean for 
companies to gain and uphold the status of legitimacy in 
society and to discharge their accountability to various 
stakeholders. Accordingly, it can be supposed that an 
organization discloses FLI voluntarily to lessen 
information asymmetry and to discharge accountability to 
various stakeholders, as well as to signal its legitimacy 
and excellence to society. Table 1 summarizes the main 
concepts of the theories and the interrelated premises in 
explaining voluntary FLI disclosure practices. It is 
assumed that the alternative disclosure theories focus 
upon dissimilar perspectives of the same issue. 

Based on the relationships debated overhead, the 
theories are related and reinforce each other in 
explaining the voluntary disclosure practice of FLI (Figure 
1). Our framework offers a range of disclosure strategies 
by which FLI can be disclosed according to the key 
concepts of the theories. For the objective of this 
research, the interconnected concepts of the theories 
were integrated with four key premises explaining 
voluntary FLI disclosure as follows: 
 
 
Going beyond historical financial reporting 

 
Organizations report FLI on a voluntary basis to signal 
that they comply with societal expectations and norms. To 
mitigate the legitimacy gaps, organization can try to 
change its disclosure behavior offering a balanced and 
clear discussion of factors and trends likely to impact 
future prospects rather than continuing to rely on 
historical information only. Henceforth, assumed the
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Table 1. Summary of theories explaining FLI.  
 

Theory Key concepts References 
Interrelated key 
premises on FLI 

Explanation (symmary) 

Agency 
Theory 

Self-interest 

Principal-agent 

Agency 
problems 

Information 
asymmetry 

Spence and Zeckhauser  (1971); Jensen and Meckling 
(1976); Ross (1979); Healy and Palepu (2001); Lundholm 
and Winkle (2006); Fama and Jensen (1983); Morris 
(1987); Subramaniam (2006); Brown and Hillegeist (2007). 

Communicate key 
operating and 
performance 
perspectives 

Giving stakeholders 
what  they need about 
the future 

 

FLI decreases information asymmetry between management and investors reducing the 
uncertainty surrounding firm’s future performance. FLI declines opportunistic behaviour (for 
example insider trading) and lower cost of capital by enhancing investors or creditors’ 
confidence on the company’s future value creation. 

     

Signalling 
Theory 

Information 
asymmetry 

Signalling 
excellence 

Spence (1973); Ross (1977, 1979); Watts and Zimmerman 
(1978);   Verrecchia (1983); Campbell (2000); Salama et al. 
(2010); Connelly et al. (2011). 

Communicate key 
operating and 
performance 
perspectives 

Going beyond historical 
financial reporting 

FLI is a powerful signalling mean to bring many benefits to a firm (for example improving 
corporate image and the relationships with various stakeholders, attracting potential 
investors, lowering capital costs and decreasing volatility of stocks).  

     

Stakeholder 
Theory 

Social system 

Stakeholder-
management 

Accountability 

Freeman (1984); Roberts (1992);  Mulgan (1997); Clarkson 
(1995); Gray et al. (1995a,b); Gray et al. (1997); Guthrie et 
al. (2006); Alam (2006); Deegan (2006). 

Putting  concerns into 
perspective 

Giving stakeholders 
what  they need about 
the future 

 

FLI reinforces relations between companies and stakeholders, especially powerful ones. 
Management can positively highlight company’s results to various stakeholders through 
voluntary disclosure of FLI as a signal. 

     

Legitimacy 
Theory 

Accountability 

Organization 
legitimacy 

Shocker and Sethi (1974); Dowling and Pfeffer (1975); 
Ulmann (1985);  Lindblom (1994); Wartick and Mahon 
(1994); Deegan (2002);  Magness (2006); Magness (2006); 
Deegan and Samkin (2009).  

Going beyond historical 
financial reporting 

Putting  concerns into 
perspective 

FLI is a mean for organizations to discharge their accountability to various stakeholder 
groups and to gain and maintain the status of legitimacy in society. Organizations disclose 
FLI on a voluntary basis to be complying with societal expectations or to deflect the 
attention of the community (or media) from the prevailing negative influence of the 
organization’s activities. 

 
 
 

growing demand for a forward-looking orientation 
of companies‟ reporting, a diverse approach will 
be called for since very few companies are close 
to provide the extent of information expected by 
stakeholders. 
 
 

Putting concern into perspective 
 

FLI plays a positive role in discharging 

organizational accountability to numerous 
stakeholders within societal expectations and 
norms. Voluntary FLI advantages companies to 
assurance legitimacy in society as organizations 
should ensure their operations comply with 
societal expectations. The value of delivering a 
clear forward-looking picture of the company is 
based on the potential disclosure has to challenge 
external perceptions  and  stakeholders‟  demands 

for a forward-looking orientation of reporting. 
Consistent with these considerations, managers 
are likely to disclosure FLI to increase the interest-
related parties‟ confidence on the company‟s 
future performance (Singhvi and Desai, 1971). By 
resorting to voluntary FLI, companies are 
perceived to be legitimate by society as they 
provide insights into the sustainability of the 
business and enhance  investors  to  put  financial
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Figure 1. The theoretical framework for FLI. 

 
 
 
performance into perspective. 
 
 
Giving stakeholders what they need about the future 
 
FLI can decrease information asymmetry between the 
company and various stakeholders by giving them what 
they need about the future. Forward-looking information 
can be delivered considering a comprehensive picture of 
the company (as revealed by contextual information) and 
a specific reference to profits. Non-financial indicators of 
performance can be used as drivers of future 
perspectives providing investors with appreciated insights 
on which to found their investment. Targets for these non-
financial drivers can also be important aspects of FLI as 
they allow to communicate the companies‟ perspectives 
to the market without limiting information into the realms 
of profit forecasts. The ever increasing demand for FLI 
has come up several frequently-voiced concerns among 
organizations. Nevertheless, concerns do not have to 
raised on whether communicating about future prospects 
consists in providing profit forecasts (with the potential for 
short-term pressure to realize those forecasts) rather 
than focusing on value delivery. As suggested by 
Hussainey et al. (2003); Hussainey and Walker (2009) 
and Athanasakou and Hussainey (2014), FLI develops 
investors‟ ability to forecast future earnings. 

Communicate key operating and performance 
perspectives 
 
The disclosure of FLI as a voluntary signal is a possibly 
effective solution to solve the information asymmetry 
problem. The provision of a forward-looking orientation of 
disclosure allows identifying and communicating factors 
and trends related to investors‟ assessments of future 
business performance. Relevant factors could be those 
likely to influence a company‟s future position, 
development and performance. These might comprise 
the expected expansion of new products and services, 
current and intended amount of investment expenditure 
and clear descriptions of how that expenditure will be 
utilized to reach business objectives. However, there are 
no specific rules fixing up what FLI a company must offer 
in integrated reporting. Disclosure concerning an 
organization‟s future performance is generally report on a 
voluntary basis according to managerial discretion 
(Clarkson et al., 2008). Companies can decide which 
information to leave out and which to include according to 
the industry sectors in which they operate and their own 
distinctive business dynamics.  

We constructed a template for analysing managers‟ 
reporting on FLI and related disclosure decisions in a 
capital markets setting. Figure 1 illustrates the 
construction   of  the   framework   concerning    voluntary  
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disclosure of FLI and shows how the key concepts of the 
theories are integrated with the disclosure premises of 
FLI. Through the distinct assumptions completed and 
standpoints assumed, the framework paints the picture of 
voluntary FLI in diverse shades, offering different insights 
into the subject matter. 
 
 

Pillars for effective disclosure on FLI 
 
An organization‟s reporting can be defined as “investor-
oriented” if it provides investors with decision-relevant 
information that allows them to assess the amounts of 
future cash flows and risks from a predictive perspective. 
There are two kinds of predictive value of information: 
direct predictive value if information offers straightforward 
evidence about expectations about future cash flows; 
indirect predictive value which relates to the effectiveness 
of information acting as an indicator for that stream of 
interests. By considering the following pillars, companies 
provide investors with a forward-looking orientation 
(predictive value) of disclosure increasingly demanded in 
reporting. 
 
 

Explain strategies to achieve long-term objectives 
 
A key objective of reporting is to help investors in judging 
the adopted strategies and their potential to be 
successful. The description of the company‟s principal 
resources (both tangible and intangible) and how they will 
be employed in performing strategies is a key pillar in 
disclosing FLI. The description of the resources currently 
available to attain the long-term objectives and how a 
company expects them going forward provides valuable 
insights into the commitment to strategies and future 
prospects. Good disclosure practice would share the 
progress that has been achieved towards long-term 
business objectives and encourage the inclusion of 
information on future targets in integrated reports.  
 
 

Define the main risks and uncertainties that may 
affect the company’s long-term prospects 
 

An explanation of the main risks and uncertainties is a 
crucial issue to achieve a forward-looking orientation in 
disclosure. Defining a general list of all the risks fronting 
companies in an industry (for example strategic risks, 
financial risks, operational risks, reputational risks, 
compliance risks, other risks) fails to reflect the 
company‟s particular  risky circumstances within the 
changing external environment and how the risks are and 
will be managed. Effective reporting of risk should set out 
how the company recognizes its major risks, whether the 
amount of risk (or opportunity) is increasing or decreasing 
and the approach to mitigate them also in the future. 
Hence, through a voluntary disclosure of FLI, an 
integrated   reporting   should    reply    to    the   following  

 
 
 
 
question: “what uncertainties and challenges is a 
company likely to meet in pursuing its strategy, and what 
are the possible implications for its business model and 
future performance?”. 
 
 

Explain the significant relationships with 
stakeholders that may influence the performance of 
the company and its value 
 
The behaviour of the stakeholders (from suppliers and 
customers to regulators) can have a significant effect on 
the company‟s future prospects. Therefore, clarifying 
which stakeholders are important for the company is a 
critical feature of effectual FLI. The company should go 
into more details of engagement with stakeholders, 
recognizing its customers as key stakeholders for the 
company‟s business success and elucidating why 
investors should assess corporate social responsibility as 
essential for the success of the company. Further, the 
company should describe the methods used (customer 
satisfaction surveys, for example online surveys, e-mail 
surveys, face to face interviews, telephone interviews) to 
measure customer satisfaction (or/and dissatisfaction) 
and the initiatives for increasing it in the future. 
 
 
Provide quantified data on trends and factors 
expected to affect the company’s future prospects 
 
Companies should go on to quantify corporate prospects 
and the possible impact of operations on future income. 
The analysis of current and expected development of the 
business, performance and position of the company 
needs the examination of relevant contextual information, 
such as the identification of proper trends and factors 
influencing the business, how they are coped with and 
how success is measured (by means of quantifiable data, 
for example revenue growth, earnings per share, ROE, 
market share, total stakeholder return, customer service, 
retaining customers). This disclosure path also consists in 
providing information about trends and factors 
characterizing historic performance and likely to impact 
on future performance.  
 
 
Communicate targets of key performance indicators 
(KPIs) applied to manage business 
 
It is by showing specifically the key performance 
indicators (KPIs) used in managing the business that 
investors are able to evaluate the likelihood of the 
strategy to succeed. A minimal narrative description of 
the key resources, risks and relationships that are 
fundamental to the successful application of the 
strategies is not enough. For each KPI, information on 
trends should be provided, including information for the 
current and future years, as well as quantifications and/or
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Figure 2. The disclosure pillars for FLI. 

 
 
 
commentaries of future targets. In forming a view on what 
to report, companies should also consider whether 
robust, quantifiable financial and non-financial KPIs are 
available to support what should be disclosed.  
 
 
Alignment and linkage with external context  
 
It is essential to communicate how the external 
environment will affect the organization and how 
management of resources, risks and relationships will 
support the achievement of strategies and longer-term 
objectives. The disclosure of social and environmental 
FLI is a strategic tool in achieving organisational goals 
and in influencing the outlooks of external stakeholders 
(Guthrie and Parker, 1990). A forward-looking orientation 
of disclosure is beneficial to investors in identifying the 
market in which the company is likely to operate in the 
future years and the potential success of the company‟s 
future strategies within it. An integrated report ordinarily 
should highlight expected changes over time and build on 
transparent and complete analysis about the external 
environment the organization could face in the short, 
medium and long term. Companies would include some 
commentaries on the market in which they operate and 
provide an emphasis on future growth opportunities and 
business strategies. Accordingly, by explaining how 
corporate responsibility can impact on future decisions 
and sustainability, the company arranges for a well 
understanding of the risks related to  these  activities  and 

the implications for future financial performance. Figure 2 
summarizes the pillars for effective voluntary FLI 
disclosure practices.  

The framework states six pillars (guiding principles) 
explaining voluntary disclosure practices on FLI. The six 
pillars should not be considered separately as each one 
embodies a logical building block for useful reporting on 
the future. The challenges of companies are to report 
their view on the future through all pillars that are 
applicable for their business, thereby indicating a 
forward-looking orientation in a coherent and consistent 
way. Hence, the six pillars can be viewed as incentives 
for voluntary FLI disclosure. By disclosing FLI, an 
organization is more likely to satisfy stakeholders‟ needs 
and expand its reputation for transparency, reliability and 
credibility. As reputation is a firm-specific, intangible and 
non-tradable resource (that is difficult to replicate), 
voluntary FLI is regarded as a strategic initiative to 
encourage good relationships with stakeholders and to 
raise the success of a company. In this regard, Freeman 
(1984) claimed that it is very difficult for a company to 
maximize long-term value if it does not maintain virtuous 
relationships with stakeholders by disregarding their 
information needs. 
 
 
POSSIBLE IMPLICATIONS AND LIMITATIONS OF THE 
FRAMEWORK 
 
Developments  in  voluntary  disclosure  have   significant  
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implications for organizations. At a general theoretical 
perspective, the focus on FLI has implications for 
understanding the dynamic process of progressively 
complex disclosure practices (in integrated reporting) in 
order to gain legitimacy in heterogeneous and pluralistic 
environments. Usually, in cases of incompatible 
disclosure demands, still little is acknowledged 
concerning the micro-level procedures of how 
organizations reply to opposing institutional pressures 
and thus, how they seek to establish legitimacy (Suddaby 
and Greenwood, 2005). The framework underlines that 
legitimacy is not just about audience assessment and 
subsequent alignment or compliance-focused strategies. 
The importance of the framework lies on its valuation of 
corporate disclosure as a response to the current 
demands of stakeholders and on the way it perceives 
voluntary FLI and its social impact to answer to 
government or public pressure for information (Guthrie 
and Parker, 1989, 1990). The template also shows that a 
forward-looking orientation of disclosure is subjected to 
several demands and/or valuations from a plurality of 
stakeholders. The organisational vision of voluntary FLI 
should be investor-oriented putting into action a more 
dynamic and stable “dialogue” among players in the field. 
Increased voluntary FLI is expected to have a significant 
effect on both the quality and the quantity of publicly 
available information and therefore it is valued to reduce 
uncertainty from an investor‟s perspective.  

Where corporate management must reinforce or 
reinstitute a relationship of trust with stakeholders, 
voluntarily disclosure of FLI could be a viable way to 
increase managerial credibility and transparency of 
reporting. Any management team that goes beyond the 
bounds of legal requirements by reporting significant 
additional FLI in a voluntary basis is likely to considerably 
improve its credibility among investors. Furthermore, 
disclosing information about well-thought-out strategies 
should facilitate investors to realize a better appreciation 
of management‟s purposes as well as to understand the 
firm‟s future value-creating prospective and earnings 
forecasts. Long-term investors could be more inclined to 
invest on companies with high amount of disclosure in 
order to minimize their investment risk. Better knowledge 
about the opportunities and challenges of firms helps 
investors to take a longer-term perspective on their 
capital-allocation decisions and on their assessment of 
risk-adjusted returns. For example, companies can give 
information about their key assets and how they manage 
them to achieve long-term growth in shareholder value. In 
addition, from a macroeconomic perspective, FLI should 
support the market in its role as a capital allocation 
mechanism since any development in disclosure has the 
potential to reduce stock price volatility, to lower risk 
premium and to upgrade the company‟s ability to attract 
additional capital. 

However, there is the likelihood that amplified 
disclosure  may  lead  to  excessive  information  from  an  

 
 
 
 
investor perspective and any such result could disprove 
some of the benefits debated above. Increased 
disclosure may decrease a company‟s competitive 
advantage just because additional information is exposed 
to competitors. This has raised some concerns amongst 
companies. Some fear that FLI could undermine 
competitive advantage as increasing demand for 
voluntary FLI could force companies to disclose 
competitively-sensitive information, to expose themselves 
to the threat of litigation or to make profit forecasts. 
Therefore, companies need to understand what the 
demand for voluntarily FLI really means. Without such an 
understanding, management could take fright at the call 
for FLI, sheltering in bland information that provides no 
benefits to investors or to the companies themselves. 
Managers may simply release general statements about 
the future revealing little and just adding noise to the 
reporting process. Hence, the demand for voluntary 
disclosure will imply a number of risks for organizations 
that fail to prepare sufficiently for its implementation. 
Nevertheless, voluntary FLI should bring real business 
benefits, enhanced business understanding, improved 
relationships with key stakeholders, heightened 
efficiencies resulting from the appropriate alignment of 
reporting and communication strategies, governance and 
board effectiveness. Companies need to approach 
voluntary FLI with the right mindset. There are certain 
information which could challenge company‟s market 
position but this condition should not be detained as a 
convenient smokescreen for avoiding forthright and full 
disclosure of FLI. A balancing perspective between 
disclosing (“what are we going to report?”) and 
withholding (“what should we withhold?”) FLI needs to be 
a realistic process.  
 
 
Concluding remarks 
 
This study offers a conceptual framework for voluntary 
disclosure of FLI through the integration of four disclosure 
theories, that is agency theory, signalling theory, 
stakeholder theory and legitimacy theory. The fashioned 
theoretical framework includes four interconnected 
concepts and six disclosure pillars which can be 
considered corporate motivations for effective 
communication of future perspectives.  

The paper widely analyzes the theoretical perspectives 
reviewed in disclosure literature to enquire how the 
theories explain managers‟ reporting and disclosure 
decisions in this area. According to agency theory, 
information asymmetry occurs in most business settings 
where the management of a company has an information 
advantage over the shareholders. Closely related to 
agency theory, signalling theory proposes that 
information asymmetry should be abridged if the party 
possessing more information sends signals to the other 
interest-related parties. In this regard, corporate voluntary  



 
 
 
 
disclosure can be a signal to attract new investments in 
capital markets. Stakeholder theory includes the concept 
of “shareholder” within agency theory in the broader 
context of “stakeholder” and it contends that companies 
should discharge accountability to various groups of 
stakeholders in the society. Legitimacy theory develops 
the stakeholder theory further suggesting that companies 
need to fulfill norms and societal expectations. Hence, it 
can be presumed that companies disclose FLI voluntarily 
to minimize information asymmetry, to discharge 
accountability towards numerous stakeholders and to 
signal their legitimacy and superiority. Based on the 
relationships between the mentioned disclosure theories, 
key concepts are interrelated and support each other with 
four key premises explaining voluntary FLI disclosure 
practices. Hence, we constructed a comprehensive 
theoretical framework which states six pillars (guiding 
principles) for an effective voluntary FLI disclosure. 

The motivations of our study are twofold. First, we are 
motivated by the amplified importance of FLI in corporate 
disclosure and by search for a better knowledge of the 
theoretical underpinnings of a forward-looking 
perspective in integrated reporting. Our study is 
particularly beneficial in showing the how voluntary FLI 
can help to develop a strong positive relationship with 
stakeholders as disclosure is sought keenly by 
companies to meet investors‟ information needs. Second, 
we are inspired by calls for theoretical developments in 
research on FLI. In this regard, we developed a 
theoretical framework for voluntary FLI by advancing 
some primary perspectives within a conceptual model. 
It is accepted that the constructed framework has a 
number of limitations. Firstly, the framework overlooks 
some other theoretical perspectives that are appropriate 
in explaining voluntary FLI disclosure, such as 
institutional theory (Petty and Cuganesan, 2005) and 
media agenda-setting theory (Sujan and Abeysekera, 
2007). Additionally, the framework does not recognize the 
costs for voluntary disclosure of FLI (for example 
competition and political costs), which also influence the 
disclosure of voluntary FLI. Finally, the framework is not 
supported by any empirical evidence so that it ignores 
other practical perspectives which can be relevant for 
voluntary disclosure. Even though the fashioned 
framework has some limitations, we believe that this 
research could develop more in-depth explorations in 
future research regarding theoretical perspectives on 
voluntary FLI (that is combining additional theories into 
the framework and/or employing it in various contexts). 
The conceptual framework creates the possibility for a 
practical tool as there are some potential applications of it 
in future research. For instance, it can be applied as a 
theoretical template to interpret disclosure practices of 
firms in a particular country or industry. For instance, a 
researcher could interpret this framework within the 
specific background of a country or industry to examine 
why organizations would like to report FLI (or some topics  
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of FLI) on a voluntary basis. This study makes two 
contributions to the existing literature. First, the paper 
adds to the prior disclosure literature concerning FLI 
since no prior studies have attempted to design a 
theoretical framework on voluntary forward-looking 
disclosure. To the best of the author‟s knowledge, this is 
the first academic paper that provides a coherent 
framework on FLI, with an explanatory template. Second, 
the framework can be used as a theoretical basis for 
future empirical studies investigating the drivers (or 
perceptions) of voluntary forward-looking disclosure. The 
paper provides the growing number of academic 
researchers in this area with comprehensive insights 
upon which they can build their research. The study also 
offers practical implications mainly for preparers of IR, 
managers and regulators (for example IIRC) since it 
inspires further efforts to disclose FLI and to offer a 
voluntary forward-looking disclosure perceived as 
“informative” by stakeholders. Academics could employ 
this paper for studying empirical voluntary forward-
looking disclosure and practitioners for better 
understanding organizations‟ behaviours towards 
decreased or increased voluntary FLI.  
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Though, small businesses are vital globally, they contribute to environmental and social challenges 
such as deforestation, pollution, use of polythene bags, poor working conditions, child labour and 
health hazards. Thus, it is vital to understand the concept of sustainability intention of small business 
owners. The purpose of this study therefore was to assess how altruism towards others influences 
sustainability intention of small business owners in Uganda. The study adopted a cross sectional 
design. A sample of 384 small businesses in Kampala was selected and self-administered questionnaire 
used to collect data. Statistical package for social science (SPSS) was used to process and analyze 
data from the respondents through correlation and regression analysis to determine the predicting 
power of altruism towards others on sustainability intention. The study findings revealed that altruism 
towards others significantly predicts the sustainability intention of small business owners. It is 
therefore recommended that small business owners should always be empathetic and sympathetic to 
the people and be mindful of conserving the environment for better long term profit gains. 
 
Key words: Altruism towards others, sustainability intention, small businesses, business owners. 

 
 
INTRODUCTION 
 
Globally small businesses are important contributors to 
world economies through employment creation, resource 
utilization, and government revenue and poverty 
eradication. However they pose both environmental 
challenges such as deforestation, pollution, use of 
polythene bags and social challenges  like poor working 
conditions, under employment, income inequality and 
child labour (Criado-Gomis et al., 2017; Gast et al., 2017; 
Shepherd and Patzelt, 2011; Choongo et al., 2016). This 
will likely affect the realization of the United Nations 
Sustainable Development Goals such as  end  poverty  in 

all its forms everywhere (Goal 1), end hunger, achieve 
food security and improved nutrition and promote 
sustainable agriculture (Goal 2), ensure healthy lives and 
promote well-being for all at all ages (Goal 3) and 
promote sustained, inclusive and sustainable economic 
growth, full and productive employment and decent work 
for all (Goal 8). Thus, small business owners need to 
develop sustainability intention in order to conserve the 
environment and the values of the society. 

Small businesses in developing countries, such as 
Uganda,  transact  in  charcoal,  firewood  and  polythene
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bags that pose both environmental and social challenges. 
For example, over 80% of plastics are imported, with 
approximately 30 businesses producing plastic bags 
(UMA unit report, 2008). Restaurants use polythene bags 
for steaming food and storage, which may lead to health 
hazards; consequently, affecting the achievement of 
sustainable development goals 1, 2, 3 and 8. In addition, 
the way are disposed is a threat, since there is a 
tendency to throw used polythene bags that may end up 
blocking water drainage system. Polythene bags hardly 
decompose, thus soil infertility besides the littering 
destroys the beautiful scenery of the environment making 
it difficult to realize the sustainable development goals 6, 
7, 13 and 15.  While Uganda has a regulatory body 
(NEMA, UNBS), the objectives and outcomes are far 
from being realized (Montiel and Husted, 2009). 

Previous studies indicate several determinants of 
sustainability intention for example, Koe and Majid (2014) 
revealed that socio-cultural factors such as time 
orientation, sustainability orientation and social norm 
significantly influence sustainability intention. In addition, 
Majid et al. (2017) reported that positive sustainable 
value, favourable sustainable attitude, supporting social 
norms, and sufficient government legislation positively 
affect sustainability intention of entrepreneurs. Bădulescu 
et al. (2014) further revealed that business students have 
a positive attitude towards sustainability intention. 

Although there are several studies on sustainability 
intention, none of the studies has examined the 
contribution altruism towards others in predicting 
sustainability intention of small business sector in a single 
study in the context of an African developing country 
such as Uganda.. The desire to establish the contribution 
of altruism towards others on sustainability intention of 
small business owners in Uganda formed the motivation 
for this study. This was realized through a questionnaire 
survey of 384 small businesses in Kampala. Results 
suggest that altruism towards others contribute 28.6% of 
the variance in sustainability intention of small business 
owners. 

This study is important in the following ways. First, the 
study contributes to the existing literature by examining 
the contribution of altruism towards others on 
sustainability intention. Second, small business owners 
need to practice empathy and sympathy if they are to 
develop sustainability intention. 
 
 
LITERATURE REVIEW 
 
Theoretical foundation 
 
In this study, the theory of planned behaviour (TPB) and 
social exchange theory (SET) were adopted to explain 
the relationship between altruism towards others and 
sustainability intention of small businesses. The theory of 
planned behavior (Ajzen, 1991) arose as an  extension of  
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the theory of reasoned action (TRA) by (Fishbein and 
Ajzen, 1975), on the ground that the later fails to explain 
behaviours that are not under volitional control. The main 
underpinning of the TPB is that complete volitional control 
is rare, certain behaviours require special knowledge, 
skills and resources. Thus, TPB views an individual’s 
behaviour as mainly directed by behavioural intention, 
which in turn is explained by a person’s attitude towards 
the behaviour, subjective norms and perceived 
behavioural control (Ajzen, 1991). The behaviour 
intention is the immediate antecedent of performing any 
behaviour of interest. An individual’s interest to perform 
any behaviour is largely inclined by whether people view 
it in a positive way (Ajzen, 1991).  The general principle 
of the TPB is that the intention to perform is strongest 
when individuals hold positive attitudes towards the 
behaviour, there is a strong subjective norm to perform 
the behaviour and there is a high level of perceived 
behaviour control (Ajzen and Fishbein, 2004). 

As such, people go through a conscious and deliberate 
decision-making process based on careful consideration 
of available information before engaging in a given 
behaviour. It assumes that people are rational decision 
makers whose behavioural intention is influenced jointly 
by attitude towards the behaviour, subjective norms and 
perceived behavioural control.  In addition, when people 
have preconceived notions of their personal ability in 
terms of resources and capacity to achieve specific 
objective, this perception will play a major role in their 
behaviour directly and/or indirectly through attitude. In 
this study, behavioural intention and perceived behaviour 
control are relevant in explaining sustainability intention 
among small businesses in Uganda. However, this theory 
does not address the empathy and sympathy that small 
business owners need to have in developing 
sustainability intention. 

Social exchange theory (SET) is generally used in 
sociology and social psychology research, it is 
considered to be one of the oldest theories of social 
behaviour  (Homans, 1958). SET involves two persons, 
each of whom provides some benefits to the other in 
return for rewards from the other. SET is a social 
behaviour theory that emphasizes social behaviour in the 
exchange process (Homans, 1958). The theory assumes 
that individual behaviour is an exchange of activities, 
specifically uncalculated benefits and costs, no specified 
future obligation, no reciprocation; and individuals interact 
voluntarily while considering alternatives (Homans, 
1958). According to this theory, there are interdependent 
interactions between the stakeholders and the 
entrepreneurs (Cropanzano and Mitchell, 2005). In other 
words, Entrepreneurs and the stakeholders are 
interdependent on each other for mutual satisfaction in 
terms of benefits and costs. Altruism calls for the 
interdependence between stakeholders. As the 
entrepreneur increases his profit margin, he should 
decrease  what    negatively    affects    the   society   and  
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environment. Therefore, entrepreneurs will engage in an 
exchange with stakeholders if they maximize the benefits 
of the relationship and minimize the costs involved. The 
decision to get involved in the exchange process mainly 
depends on the entrepreneur; hence altruism towards 
others comes to play. 

Actors in an exchange process are dependent on one 
another for outcomes they value. In other words, small 
business owner-managers are in the exchange process 
with other stakeholders like suppliers, employees, 
customers and the government for mutual benefit; thus, 
they act in a manner that yields shared values. SET 
urges that a person’s decision to involve in an exchange 
process is based on the cost benefit analysis. Therefore, 
people participate in an interaction process after realizing 
that the benefits of the relationship outweigh the costs of 
participating in that relationship. This relationship may 
continue only if both parties feel that they are gaining 
from it. 

Consequently, the social exchange theory is relevant to 
our study since the entrepreneurs have to sympathize 
and empathize with the society and the environment in 
their pursuit of profits and thus sustainable entre-
preneurship. 
 
 
Altruism towards others and sustainability intention 
 

Altruism towards others involves some self-sacrifice, with 
the intention of benefiting others. Altruism towards others 
is a person’s drive to develop other people regardless of 
the returns (Choongo et al., 2016). In other words, it is a 
deed of charity (Khalil, 2004). Another scholar defined 
altruism as “Behaviour that benefits another organism, 
not closely related, while being apparently detrimental to 
the organism performing the behavior; benefit and 
detriment being defined in terms of contribution to 
inclusive fitness” (Trivers, 1970: 1). Altruistic persons are 
concerned, generous, helpful, caring, sympathetic, 
thoughtful, compassionate and benevolent. Therefore, 
their thoughtfulness drives their altruistic intention that 
develops the well-being of the society and the 
environment. Literature indicates that entrepreneurs 
usually engage in altruistic activities due to their family 
background, marriage to altruistic individuals, business 
associates, religion, membership in non-profit 
organization as well as their personal tragedy (Tietmeyer, 
2015). In addition, it results from group selection, gains of 
social reputation and recognition by others, genetic 
disposition, personality factors, and improved 
psychological and emotional wellbeing for those who help 
(Patzelt and Shepherd, 2011). However, the personality, 
physical and mental makeup of entrepreneurs is the 
major focus of this study in understanding sustainable 
entrepreneurship. 

In addition, entrepreneurs who are altruistic towards 
others usually understand the societal grief and the 
environmental condition that stimulates  their  intention  to 

 
 
 
 
find sustainable opportunities. In other words, altruistic 
entrepreneurs sympathize and empathize with poor 
people and strive to improve the environmental condition 
in which these people live (Tietmeyer, 2015). For 
instance, entrepreneurs who run restaurants may be 
concerned about the use of inappropriate materials like 
polythene bags to steam food. Thus the hypothesis: 
 
H1: Altruism towards others and sustainability intention 
are positively related. 
 
 
METHODOLOGY 
 
Research design, population and sample 

 
The study employed a cross sectional and correlational research 
design to examine the relationship between altruism towards others 
and sustainability intention of small businesses in a developing 
economy. Cross sectional research design is a type of 
observational study that analyzes data collected from a population, 
or a representative subset, at a specific point in time; while 
correlational research design is a quantitative method of research 
wherein there are two or more quantitative variables from the same 
group of subjects from which a relationship can be determined if it 
exists or not. The  population of this study was 108,534 small 
businesses in Kampala (Uganda Bureau of Statistics - UBOS, 
2013), from which a sample of 384 small business was determined 
using Krejcie and Morgan (1973) table of sample selection 
approach and employed the rotary method of selecting the 
subjects. Of the 384 small businesses, completed questionnaires 
were received from 358 small business owners, indicating a 
response rate of 93%. The higher percentage response rate was 
possible because of the face to face interaction between the 
researcher and the respondents, and maintaining a contact with 
respondents. This study’s unit of analysis was the small businesses 
and the unit of inquiry was the small business owners or managers. 

 
 
Measures and the questionnaire 

 
A six-point Likert scale questionnaire ranging from Very often to 
Never designed to measure the opinion of a respondent was 
utilized. This study utilized a face to face questionnaire to enable a 
face to face interaction between the researcher and the 
respondents, and to improve the quality and response rate. The 
questionnaire design was based on reviewing the existing literature 
on altruism towards others, sustainability intention, and small 
businesses. Sustainability intention was operationalized as the 
likelihood of the individual to take up sustainability actions (Fishbein 
and Ajzen, 1975; Gruzdet al., 2012) and altruism towards others 
was conceptualized to describe the feelings that show selflessness 
while doing business (Rushton et al., 1981). Both variables were 
considered as a uni dimensional variables, with a bias on 
sustainability. Specifically, the altruistic actions of small businesses 
in the study setting were examined. 

 
 
Validity and reliability 

 
Face and content validity were performed. Face validity involved 
conducting interviews on 10 small business owners/managers, with 
the intention of getting their views on how they define sustainability 
intention; whether they have been involved in sustainable practices 
in their  businesses  as  well  as  the  benefits  and  challenges they
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Table 1. Descriptive statistics. 
 

 Variable N Min Max Mean Std. Deviation 

Gender  332 1 2 1.52 0.500 

Age of the respondent  332 1 4 2.14 0.925 

Education level  332 1 8 4.32 1.373 

Business age  332 1 4 2.38 0.742 

Sustainability training  332 1 2 1.47 0.500 

Altruism towards others  332 1.14 6.00 4.4445 1.06369 

Sustainability Intention 332 2.33 6.00 4.7395 0.89108 

Valid N (listwise) 332 
    

 
 
 

Table 2. Correlation results. 
 

Correlation Altruism towards others Sustainable Intention 

Altruism 1 0.535** 

Sustainable Intention 0.535** 1 
 

**: Correlation is significant at the 0.01 level (2-tailed). 

 
 
 
derived from practicing sustainability. This helped the researcher to 
change the wording in the questionnaire.  Content validity test was 
conducted to determine how accurately the instrument taps into the 
various aspects of the specific construct in question. The content 
validity index (CVI) was computed and the recommended cut off 
point was satisfactory. Cronbach’s alpha coefficient was measured 
to test reliability of how closely related a set of items are as a group.  
Study results revealed that all the variables have coefficient above 
.7 which is acceptable (Nunnally and Bernstein, 1978). 

 
 
FINDINGS 
 
The study revealed that majority of the respondents were 
females (52%), majorly those between 29 - 39 years age 
t (38%), followed by those between 18 - 28 years (28%); 
clearly indicating that on average, those in business are 
below 40 years. In addition, majority of the respondents 
had either a diploma or bachelors (27%), followed by 
masters’ holders (20%); indicating that the respondents 
were knowledgeable as far as the issues under study are 
concerned. On another hand, majority of the small 
business owners and managers had obtained training on 
sustainability concerns (53%); and 47% had never 
obtained any form of training on sustainability concerns. 
The results further show that majority of the businesses 
were between 2-5 years (55%). This is followed by those 
that have been around for the period of 6 - 10 years 
(30%). Thus, indicating that most of the businesses are 
young. 
 
 
Descriptive statistics 
 
Mean   and   standard   deviations    were    computed   to 

summarize the observed data. Mean indicates a 
summary of data while standard deviation shows how 
well the means represent the data (Field, 2013). Study 
results indicate that the mean and standard deviation for 
altruism towards others and sustainability intention is 
4.4445 and 4.7395 and 1.06369 and 0.89108 
respectively. The standard deviations are closer to each 
other and this shows that there are minimal variations in 
the understanding of sustainability intention among small 
business owners and managers. The mean values are 
higher for both the dependent and independent variables 
indicating that they were all relevant as indicated in Table 
1. 
 
 

Correlation results 
 

Pearson’s Correlation analysis was conducted to 
measure the strength of linear associations between the 
study variables and is denoted by r. The Pearson 
correlation coefficient, r, can take a range of values from 
+1 to -1. A value of 0 indicates that there is no 
association between the two variables. A value greater 
than 0 indicates a positive association; that is, as the 
value of one variable increases, so does the value of the 
other variable. A value less than 0 indicates a negative 
association; that is, as the value of one variable 
increases, the value of the other variable decreases. The 
study variables were measured on a continuous scale, 
and thus Pearson correlation was found to be the most 
appropriate to test the relationships between the 
variables. The results are presented in Table 2. 

Results in Table 2 show that Altruism towards others is 
positively  related  to  Sustainability  Intention  (r =0.535

**
,  
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Table 3. Regression results. 
 

Model 
Unstandardized Coefficient Standardized Coefficient 

t Sig. 
B Std. Error Beta 

1 
(Constant) 2.747 0.178 

 
15.430 0.000 

Altruism 0.448 0.039 0.535 11.511 0.000 
 

R = 0.535a, R
2
 = 0.286, Adjusted R

2 
= 0.284, df1 = 1, df2 = 330, F Change = 132.500. a: Dependent Variable: Sustainability 

Intention. 

 
 
 
P<0.05). This implies that a positive change in altruism 
towards others helps to improve sustainability intention of 
owners of small businesses. 
 
 

Regression results 
 

Linear regression analysis was conducted to establish 
the predicting power of control variables as well as 
altruism towards others on the sustainable intentions of 
small business owners as shown in Table 3. 

Results in Table 3 show that altruism towards others 
significantly predict sustainability intention (β=0.535**, 
P<0.01). Altruism towards others explained 28.6% of 
sustainability intention (R

2
 =0.286). This implies that 

altruism towards other explain 28.6% of sustainability 
intention. Meaning there are other variables at play that 
were not addressed in this study. 
 
 
DISCUSSION 
 
The study revealed that there is a significant correlation 
between altruism towards others and sustainability 
intention. This implies that positive changes in altruism 
towards others are associated with positive changes in 
sustainability intention. Altruism in this study was 
conceptualized to mean acting in the best interest of 
others rather than in one’s own self-interest, even at a 
risk or cost to oneself. The result mean that when small 
business owner/managers have the interest of others 
above self, they are likely to develop plans of creating 
awareness in the communities about social and 
environmental concerns, training their workers on health 
and safety, promoting environment sustainability among 
their customers and instituting monitoring and controlling 
measures for social and environmental sustainability. 

In addition, study findings imply that small business 
owners with the inclination to help others without pay, 
give to charity, donate blood, etc. are likely to develop 
plans that promote social and environmental 
sustainability. The study results are in line with Patzelt 
and Shepherd (2011) who found that owner managers’ 
with the tendency of putting others above self, end up 
planning for activities related to social and environmental 
sustainability. Gender role also may provide a probable 
explanation for the result. A study by Mestre et al.  (2009) 

revealed that girls scored higher than boys in their ability 
to stand in “the other person’s shoes” and also in the 
feelings towards a person in trouble or in need. Similar 
results were reported by Eisenberg and Lennon (1983), 
Knafo et al. (2008), and Van der Graaff et al. (2014). 
The majority of respondents in this study were females. 
By their nature, women business owners/managers are 
more concerned about the social and environmental 
factors surrounding their businesses. 

Furthermore, the age of the respondents may also 
explain the study findings. This is because older people 
tend to be more empathetic towards others around them, 
than the younger age group. For instance, the study 
findings of Richter and Kunzmann (2011) indicated that in 
comparison to their younger counterparts, older adults 
generally reported and expressed greater sympathy while 
observing the target persons; and they were better at 
sharing the emotions of the target persons who talked 
about a topic that was relevant to older adults. This 
suggests that the older business owners have been 
around long enough to appreciate the need to reach out 
to one another and ensure that the communities around 
are transformed socially and environmentally. This in 
turn, results to them developing action plans to see this 
happen. This also suggests that older owner managers 
are more likely to work with community members through 
such activities as donating blood, giving goods or clothes 
to charity, giving money to strangers who asked for it, etc. 
Such altruistic actions enhance their plans for community 
development.  The study findings thus provide empirical 
evidence to support the theory of altruism from the 
business perspective. 
 
 

LIMITATIONS AND SUGGESTIONS FOR FUTURE 
RESEARCH 
 

Owner-managers of small businesses can improve their 
sustainability practices by enhancing their empathy and 
sympathy. This study provides empirical evidence 
indicating that altruistic behaviour is essential, as it 
emphasizes having feelings toward others. This suggests 
the need for small business owners to establish a good 
relationship with the stakeholders that include 
employees, community members, the government, 
suppliers as well as customers. Enhancing altruism 
towards  others  through  supporting  stakeholders equips 



 
 
 
 
small business owners with the understanding of not only 
what occurs but how and why. 

However, the study was limited by the fact that small 
businesses were investigated in general including 
businesses in trading, hotel and restaurant as well as 
manufacturing sector. This is likely to affect the study 
finding because the business model of the enterprises is 
different and thus affect the environment and the society 
differently. Therefore future studies should focus on small 
businesses in particular sectors independently, such as 
manufacturing. 

This study focused on only small businesses in the 
urban region rather than the rural setting. Due to different 
business environments, the findings may not entirely 
apply to small businesses in rural areas, the higher 
concentration of businesses makes it possible for people 
who do not have access to sustainable practices to learn 
by observing others. Therefore, the model should be 
tested in a rural setting for reliability and validity. 
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